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At a glance

The Schuco Group develops and sells system solutions for windows, doors and fagades. With our employees,

we strive worldwide every day to be the technology and service leader in the industry. In order to achieve
this goal, we consistently align ourselves with the needs of our customers. To do this, we offer solutions
for all phases of a building project — from the initial idea and design through to the construction and use
of residential and commercial buildings worldwide. \We also provide our customers with advice about

dismantling and recycling.

Founded

30

Heinz Schurmann founded the com-
pany Heinz Schiurmann & Co. in Porta
Westfalica, Germany. In a small back-
yard with six employees, he began to
produce shop windows, awnings and
rolling grilles.

Network

30,000

architects, developers, fabricators
and investors all over the world work
together with Schiico, developing
products and implementing them in
their building projects.

Countries

43

Schuco sets standards with
pioneering products and outstanding
service, with offices in 43 countries.

Changes from

previous year 2020 2019 2018 2017
in %

Total turnover in EUR (millions) -3.1 1,696 1,751 1,670 1,679
Of which
— Metal fabrication turnover -4.3 1,416 1,480 1,403 1,320
— PVC-U turnover 3.3 280 271 267 259
Investments in EUR (millions) 7.2 57.8 53.9 92.1 50.4
Equity ratio in % -4.9 64.1 67.4 66.8 60.4
Employees worldwide 0.1 5,649 5,641 5,440 4,961
For the sake of clarity and to make it as easy as %@ Link to external page
possible to find the relevant information, we are e.g. www.schueco.com/de-en/company/sustainability

making this sustainability report available as a

linked PDF.

- Reference to a page in the report

Dear Readers,

Two years ago, it was still mainly young people who were hitting
the streets to demand more climate and environmental protec-
tion as part of Fridays For Future. Today, sustainability is one of
the most important issues of our time and is unavoidable, even
for politicians. Whether it's CO, taxation, the European Green
Deal or the "climate ruling" of the German Federal Constitutional
Court for a Climate Protection Act that is fair to all generations —
sustainability as a global challenge has never been more at the
forefront of people's minds, not least (and entirely justifiably) in
terms of legislation.

As a founding member of Foundation 2°, Schiico supports this
development because international climate policy needs to
be more ambitious, faster and more reliable. We must ensure
that our environment and therefore also our financial livelihood
returns to a balanced state — this is the task for my generation
and all those that come after. Effective climate protection pre-
vents disruptions in global supply chains and reduces the risk of
new pandemics. Coronavirus has clearly shown us how impor-
tant that is. The European Green Deal, which aims to achieve a
sustainable European economy linked to climate objectives, is
an important step towards climate protection and the conser-
vation of resources. However, we now need to quickly agree
on concrete tools and measures so that action can finally be
taken, rather than just more discussion. In Germany, this par-
ticularly applies to the building sector, which must reduce its
CO; emissions by almost 50 percent over the next ten years.
We can make an effective contribution to this with energy-efficient
system solutions for windows, doors and facades that are
adapted to changes in the climate.

The aim of our "Emission Zero" project is to develop and imple-
ment effective measures for CO, reduction in order to achieve
climate neutrality by 2040. We established our long-term climate
objective together with the World Wide Fund for Nature (WWF)
in 2019, with its scientific basis confirmed by the Science Based
Target initiative (SBTi). In order to meet our objective, we want
to reduce our CO, emissions along the value chain by 30 per-
cent by 2025 compared to 2018 as the reference year. This is an
ambitious target and we will need to reduce our carbon foot-
print at various different levels in order to achieve it. The past
two years have shown that our efficiency measures to date are
not enough. In future, we need to work much harder to break

We want to focus on people at Schiico, understanding you as
an individual, regardless of gender, sexual orientation, age,
social background, ethnicity, religion or disability. For this
reason, we have avoided the generic masculine form in this
sustainability report and used gender-neutral formulations.

Foreword

the link between our corporate success and our consumption
of resources. This happened in 2020, the year of the pandemic,
where fewer truck transports, fewer business trips and less travel
time resulted in a remarkable drop in our absolute emissions
in these areas. We will analyse these effects in detail in order
to reduce our carbon footprint even more effectively in future.
In order to achieve our climate protection objectives, we also
need the cooperation of our partners along the entire supply
chain, who must implement their own measures to contribute
to this success. We will approach this in a cooperative and
constructive way. Suppliers who do not want to tread this path
with us cannot be our strategic partners.

We consider our products to be crucial leverage. We restruc-
tured our portfolio of energy-saving, recyclable aluminium and
PVC-U products during the reporting period. As a successful
business enterprise, we are now responsible for driving changes
forward and are prepared to be measured by our development
of future-orientated products and concepts. In this way, we can
reinforce our foundations in order to survive global crises like
the current coronavirus pandemic as a reliable employer and
business partner. At the same time, we don't want to neglect the
social side of sustainability and are aligning ourselves with the
Sustainable Development Goals (SDGs) of the United Nations,
among others.

This sustainability report discusses the targets we have set
ourselves at Schico and how we want to meet them. We are
still only at the start of our transformation process in some areas.
One reason for publishing this report is to be transparent about
this. We want to show what we have already achieved and where
we could make further improvements in terms of sustainability.
Thanks for your interest.

Best wishes,

Andreas Engelhardt
Managing Partner
Schico International KG
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Acting in a sustainable
way is both a duty and a
motivation for us — our
"Motivation Green".

!

Wl

MISSION
SUSTAINABILITY

Our understanding

Buildings are among the most long-lasting
products that we humans make. They
determine where we live and work for
decades. This means that the construction
industry has a major influence on the life of
current and future generations. This con-
cept forms the basis for our sustainability
strategy.

Our aspirations

We want to be a trailblazer for effective
sustainability in the construction sector.
We use everything we have to achieve this
objective — our competence, our under-
standing of quality and our enthusiasm for
outstanding buildings. We offer our cus-
tomers products and services that are cut-
ting-edge in terms of comfort, durability
and energy efficiency. But we're not satis-
fied with that. We think deeper about sus-
tainability: from reusable raw materials to
recyclable products and the development
of new types of solutions, right up to
dismantling and recycling.

Q(%O
o0

ACTION
AREAS

Our aim is to systematically increase our
success with sustainable products. This
focus is complemented by our aspiration
to push on with making the construction
industry environmentally and socially res-
ponsible and linking social awareness to
sustainable building and living concepts.

Beyond climate protection and the conser-
vation of resources, the social side of sus-
tainability also plays a central role for us:
we take a clear stand against any form of
discrimination and are actively committed
to treating all our employees fairly regard-
less of gender, age or background and to
open up their own individual career paths.
We are also committed to equal opportuni-
ties outside our company, particularly the
protection of labour and human rights
along the supply chain.

As part of our comprehensive commitment
to sustainability, we also support initiatives
and projects that promote the common
good and contribute to great co-existence
atalocal level.

TARGET SYSTEM

Our approach

Our understanding of sustainability has come from
the action areas and subjects areas that we defined
in 2016 together with internal and external stake-
holders and that we have continuously developed
ever since. In 2020, we created a target system that
incorporates the requirements of various sustaina-
bility indices. In this way, we can expand our action
areas and back up all action options with quality
and quantity indicators. As part of this review, we
identified a new action area at the beginning of
2021: "Business Development". As we are currently
working on our management approach to this, the
action area is not considered in detail in this report.
We have also defined six focus projects to be
embedded across the entire company by means

of ambitious targets and which are currently being
implemented at department level. For more details
about our key issues and focus projects, please

see —> page 6 onwards.

OUR MATERIAL TOPICS

What drives us

We want people to have a good standard
of living — in buildings and beyond. Across
the generations. With sustainable products
and manufacturing procedures, we help
make cities more sustainable and inclusive
in line with the Sustainable Development
Goals (SDGs). For more details about

our contribution to the SDGs, please

see —> page 32 onwards.

Action area

Material topics

Assigned GRI aspects

Sustainable materials Materials

Environment Recycling Energy
Commitment to climate protection Emissions
Materials

Products

Sustainable building solutions

Customer health and safety
Marketing and labelling

Business development In progress In progress
. Transparency and risk analysis Supply chain

suPpIy chain Origin of raw materials Materials
Health Occupational health and safety

Employees Cooperative leadership culture Employment
Career opportunities Training and education
Collaboration in initiatives and committees Stakeholder engagement

Society Responsibility to customers Customer health and safety

Promotion of young scientists

Marketing and labelling
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ENVIRONMENT

Action areas for
sustainability

PRODUCTS For us, sustainability is a task that we

address every day in each of our six de-
fined action areas. The following manage-
ment approaches forms the framework
for our commitment.

As we are currently working on our man-
agement approach for the new "Business
Development" action area, this action area
is not considered in detail in this report.

SOCIETY

Environment

Climate protection and responsible han-
dling of resources are integrated as central
objectives in our sustainability strategy. In
cooperation with the World Wide Fund for

B U SI N ESS Nature (WWF), we have developed sci-

ence-based climate protection targets that
D EVE Lo P IVI E NT match the decarbonisation level needed to
comply with the 1.5 degree limit, according
to the Science Based Targets initiative
(SBTi). By 2025, we want to reduce our
absolute CO, emissions by 30 percent
compared to 2018 as the reference year.
The overarching aim is for our company to
be climate-neutral — in the sense of zero
emissions — by 2040. In order to meet our
climate protection targets, we are currently
working with the individual company areas
to develop effective reduction measures.

OUR
ACTION

EMPLOYEES AREAS

The CO, savings are covered in three areas
or so-called scopes. Scope 1 relates to the
company's own sources of emissions,
such as CO, emissions from boilers or the
vehicle fleet. Scope 2 relates to the energy
we use, such as the electricity we need for
our production processes or IT technology.
Scope 3 is the most challenging area, as it
relates to the lifecycle of our products. This
includes the entire supply chain, as well as
the fabrication, use and disposal of our
products.

SUPPLY CHAIN
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Overall, around 99 percent of emissions fall
under scope 3. We work closely with our
suppliers in order to save CO, in particular
in the upstream value chain. Schiico
Deutschland has been systematically
calculating its own carbon footprint since
2011. The data calculations are based on
the GHG Protocol and the ISO 14064
standard. Schico uses almost 100 percent
certified green electricity across Germany
and the production site in Weil3enfels also
complies with the requirements of the
international standard for energy manage-
ment, DIN EN ISO 50001.

The Schico environmental management
system is also DIN EN ISO 14001 certified
for "Development and sale of aluminium
systems and project solutions".

To further reduce our consumption of energy
and resources, we are actively driving the
transition from linear to circular product
development. However, a consistent circular
economy also requires more collection and
recovery systems. Schuco has therefore
already been committed to the sector
initiatives A/U/F and Rewindo for years,

in order to close off the material cycles for
aluminium and PVC-U.

Products

Just short of 40 percent of total CO, emis-
sions worldwide come from the building
sector. A more environmentally friendly
way of building is urgently required so that
we don't put our own financial livelihood
and lives at risk. Schico can play a major
part here: firstly, we contribute to more
efficient building use with our products,
such as systems with particularly low heat
transfer and high impermeability. Secondly,
we also place particular emphasis on high
quality in the design of our products, in or-
der to ensure the longest possible service
life, recyclability and responsible handling
of materials.

In this way, we help ensure that climate
protection targets can be reached around
the world and that building is more re-
source-friendly in future.

Environmentally certified testing is just as
much part of our portfolio as window, door
and fagade systems that can be recovered
in the material cycle entirely, without prob-
lems or loss of quality, once their useful life
ends. Schuico has provided customers
with element-specific lifecycle assessment
information since 2009 in the form of an
externally verified Environmental Product
Declaration (EPD). To further reduce our
products' consumption of energy and
resources, we are also actively driving the
transition from linear to circular construc-
tion. For example, we are pioneers in the
implementation of the Cradle to Cradle
(C2C) principle in the building sector. Our
C2C-certified aluminium systems can be
recycled in such a way that entails no loss
of quality when they are reused.

The materials used in our products are
environmentally friendly and manufacturing
uses renewable energy. Our PVC-U products
also meet high requirements for recyclability
and the reduction of emissions, as con-
firmed by the awarding of the VinylPlus
product label. Furthermore, Schiico is
actively driving the continuous improve-
ment of quality and environmental as-
pects, supported by the framework of
certified quality and environmental
management systems.

Supply chain

As a developer and provider of system
solutions for windows, doors and facades,
Schuco is reliant upon natural resources
and materials such as metals and engi-
neering plastics. Our focus here is primarily
on aluminium, our most important material
in metal fabrication. A good environmental
balance here in the usage and recycling
phase is countered by the social and eco-
logical challenges at the start of the supply
chain. The production of primary aluminium
currently involves a lot of energy input and
a high carbon footprint. In addition, there
are potential environmental risks and con-
flicts about land use rights in mining coun-
tries such as Australia, Guinea and Brazil,
such as the issues caused by wide-scale

rainforest clearing. With around 300
product-related direct suppliers in the
metal fabrication sector, implementing an
environmentally and socially responsible
aluminium supply chain is a huge chal-
lenge. At the same time, we consider it
our responsibility as part of the value chain
to focus on increasing the proportion of
aluminium that is certified in accordance
with sustainability criteria.

We consider there to be direct leverage in
a procurement strategy that takes sustain-
ability criteria into consideration. \We are
currently working in particular on increas-
ing our use of low-CO, materials. We also
cooperated with the WWF in 2019 on the
development of an extensive Supplier
Code of Conduct that obliges our business
partners to comply with rules on human
rights, fair working conditions, ethical
business conduct and environmental
protection. This Supplier Code of Conduct
has been gradually sent to all our suppliers
since 2020 and discussed in personal
meetings. Using the internal Schico
standard SN 175, we also oblige our
suppliers not to use a defined list of poten-
tially risky materials or to declare such use
accordingly.

Aspects that are beyond our control, such
as compliance with human rights upstream
in the value chain, are covered by coopera-
tions: among other things, we are commit-
ted to establishing internationally valid and
certifiable sustainability standards in the
aluminium supply chain as a founding
member of the Aluminium Stewardship
Initiative (ASI).

Our PVC-U division, with its 60 product-
related direct suppliers, also stands up for
sustainable handling of PVC along the
value chain. The focus is on measures to
reduce the carbon footprint of PVC, pro-
mote the sustainable use of additives and
increase the annual proportion of recycling.
As part of VinylPlus, the sustainability pro-
gram in the European PVC sector, Schico
Polymer Technologies meets the standards
for sustainable raw materials procurement
and undertakes to comply with high sus-
tainability standards when purchasing raw
materials. We also review the effectiveness
of our supply chain measures in coopera-

tion with the WWF as our critical partner.
In this way, we ensure that our work is
consistently solution-orientated and
targeted.

Employees

Our aim is not only to attract the best em-
ployees to Schiico, but also to keep them
with the company in the long term. We
focus on a cooperative and collaborative
leadership culture in a pleasant working
environment, a good work/life balance and
individual career development.

Schuco takes responsibility for the occupa-
tional health and safety of its staff and
actively supports them in leading a con-
scious, preventative lifestyle. The frame-
work for this is based on the legal guide-
lines on Occupational Health & Safety and
the regulations of the Joint German Occu-
pational Safety and Health Strategy (GDA).
Our legal obligations include occupational
medical care, first aid, risk assessments,
measures to eliminate risks and regularly
monitor them as well as the monitoring of
safety-related systems and equipment. Our
safety standards at all sites in Germany are
aligned with the guidelines of the OHSAS
18001 management system. We also
actively support our employees in staying
healthy, including measures such as regu-
lar flu vaccinations, free coronavirus tests
and vaccinations, a company doctor, dis-
counted memberships for various fitness
studios and video tutorials for keeping
active in your home office space.

Our leadership culture guidelines and stra-
tegic position "Focusing on the people"
provide a clear framework for orientation
and define how we live out our values and
principles in everyday company life.

In the event of infringements against the
leadership guidelines, employees can
contact the arbitration board at any time.
Great cooperation with our works councils
and further control mechanisms such as
targeted employee surveys or health and
safety committees (ASA) at the German
Schico sites guarantee the effectiveness
of our measures and ensure that we offer

Sustainability at Schiico

9



10 Schiico

Sustainability Report 2019 | 20

our employees a working environment in
which they feel comfortable. Schico is
also going to develop a diversity index in
the future based on gender, internationality
and employment period quotas, focusing
clearly on diversity and equal opportunities.
In order to make even better use of the
potential of female leaders, we are not only
promoting our own talents but also provid-
ing leadership training and mentoring
specifically for women as a member of the
ANNA+CIE program. A range of different
training offers, such as soft skills or lan-
guages, also give all employees the oppor-
tunity for individual further development.

Society

Our understanding of social engagement is
based on the idea of "corporate citizen-
ship": we consider ourselves to be part of
society and want to make an active contri-
bution to a good community, as well as be-
ing a driver of sustainable transformation.
This is why we have been involved in vari-
ous initiatives and selected associations
for years.

Among others, Schico is active in Founda-
tion 2° (Renamed in 2021: KlimaWirtschaft
Foundation), as we are one of the founding
members. Together with the foundation,
we campaign to successfully bring about
the energy revolution and to conduct busi-
ness in a way which conserves resources.
We are a founding member of the Alumin-
ium Stewardship Initiative (ASI), which
works to establish environmental and hu-
man rights standards along the aluminium
value chain across all sectors as a global
multi-stakeholder association.

We are also a founding member of
relsource Stiftung, an independent alliance
with members from the fields of economics,
science, society and politics, which cam-
paigns for the resource turnaround in the
construction and property industry. As part
of our collaboration with the WWF, we
support projects to conserve biodiversity

in the Brazilian rainforest and drive our
own sustainability activities forward. We
also strongly support young scientists and,
together with Goldbeck, we set up the
"Digital Building" endowed professorship
at the OWL University of Applied Sciences
in 2020. All of these aspects are important
building blocks in our social engagement.
For a list of all initiatives and associations
to which Schuco belongs, please see

— page 20.

We want to align our social commitment
with our sustainability strategy even
further in future, in order to bundle our
resources and work with like minds in
harmony with the Sustainable Develop-
ment Goals to help solve urgent social
challenges such as climate change (SDG
13), lack of resources (SDG 12) and the
implementation of equal opportunities and
participation (SDG 10). And we want our
employees to be more involved in this in
particular.

We are currently developing a corporate
citizenship strategy. It will build on our
commitment so far and look at how
Schuco can add sustainable value for the
company while integrating the interests of
its social stakeholder groups. This will be
based on KPIs that we want to use to
make it possible for our engagement to
be measured and assessed transparently.
The first step for strategy implementation
will be pilot projects, with the resultant
findings being used as the basis for the
continuous further development and
adjustment of our social engagement.

About this report

The 2019/20 Sustainability Report from
Schuco International KG is the third sustain-
ability report produced by the company,
published on 29 November 2021 and was
produced based on the GRI standards
"Core" option. All information relates to

the reporting period from 1 January 2019
to 31 December 2020.

Sustainability at Schiico
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GENERAL DISCLOSURES

We developed a target system in 2019 and 2020 and revised
our action areas, in order to give consideration to the increasing
significance of innovative business models among other things.
For more information, please see — page 26 onwards.

GRI 102-1
Name of the organisation

Schuco International KG

GRI 102-2

Activities, brands, products and services

Schuco develops and sells system solu-
tions for windows, doors and fagades.
With around 5,650 employees worldwide,
we strive to be the technology and service
leader in the industry. In order to achieve
this goal, we consistently align ourselves
with the needs of our customers.

We offer solutions for all phases of a
building project — from the initial idea and
design through to the construction and
use of residential and commercial build-
ings worldwide.

Our objective is for our products to meet
the requirements of varying construction
or renovation projects and climate zones.
To do this, we work closely together with
an international network of metal, PVC-U
and electrical partners, as well as archi-
tects, developers and investors.

Schuco offers high-quality system solutions
and services which allow our customers to
securely plan and implement complex

building projects themselves. Furthermore,

we design individual special constructions

GRI 102-3
Location of headquarters

together with our partners. We carry out
product development, quality checks and
environmental simulations in our inde-
pendent, accredited Schico Technology
Center.

Our company's activities are divided into
the business areas of metal fabrication —
aluminium and steel - and PVC-U. In both
areas, we offer our partners and customers
sophisticated system technology in a range
of designs. Steel systems are marketed
under the "Schuco Jansen Steel Systems"
brand and all other products under the
"Schuco" brand. Our core expertise is in
development, procurement, distribution
and consultancy. This includes advice on
certification, designs using sustainable
systems and environmental product
declarations.

The headquarters of Schico International
KG are in Bielefeld, North Rhine-West-
phalia, Germany.

General disclosures

13



14 Schiico Sustainability Report 2019 | 20

GRI 102-4
Location of operations

During the reporting period, Schlco was
represented with sites in 43 countries:
Armenia, Azerbaijan, Belarus, Belgium,
Brazil, China, Czech Republic, Denmark,
Egypt, Estonia, Finland, France, Georgia,
Germany, Greece, India, Indonesia, Israel,
Italy, Japan, Kazakhstan, Korean, Latvia,
Lithuania, Morocco, the Netherlands,

Norway, Poland, Portugal, Russia, Senegal,

GRI'102-5
Ownership and legal form

Singapore, Slovakia, Spain, Sweden,
Thailand, Turkey, Ukraine, the United Arab
Emirates, the UK, the USA, Uzbekistan
and Vietnam.

Since 1964, Schuco International KG has
belonged to Otto Fuchs Kommanditge-
sellschaft, a company of the Otto Fuchs
Group. Otto Fuchs KG was renamed Otto
Fuchs Beteiligungen KG with effect as of
1 December 2020. The operational busi-

ness of Otto Fuchs Beteiligungen KG was
hived off into a newly established com-
pany with the name Otto Fuchs KG and
has since been a subsidiary of Otto Fuchs
Beteiligungen KG, like Schico.

OTTO FUCHS
OTTO FUCHS Beteiligungen KG

OTTO FUCHS KG

OTTO FUCHS

GRI 102-6
Markets served

Schiico International KG

scHUCO

Our products and services are present in
over 80 countries on all continents.

GRI102-7
Scale of the organisation

General disclosures

In Germany, Schuco operates 15 sites.
Worldwide, we have over 50 companies,
plus various showrooms and representa-
tives.

With the two start-ups Plan.One GmbH
and PlanToBuild GmbH, Schuco is actively
driving forward the further digitalisation of
the value chain in the construction industry.
During the reporting period, as part of our
growth strategy, Schlico acquired a major-
ity share in Salzer GmbH (high-security
systems), SOREG AG (barrier-free sliding
systems) and EPS Systems KG (textile
facade cladding). The company portfolio is
rounded off with various strategic partner-
ships: in the smart building sector, Schiico
has been cooperating with Gira Giersiepen
GmbH & Co. KG since 2019 and the Loxone
Group since 2020. We also have product-
related cooperation with Renson (2019) in
the ventilation concepts sector. Schiico
has been working with Kuka AG on auto-
mation solutions since 2019. The company

Changes from

has been working with air-lux Technik AG
on the development of high-density sliding
systems since 2020. Schuco Japan K.K.
was also founded in the reporting period
as a wholly owned subsidiary.

Schico PreFab Solutions KG, Bielefeld,
was entered in the commercial register
in 2019. The subsidiary's business field
covers the prefabrication of kits for design
sliding units. Schueco Korea Ltd. was also
founded in Seoul in 2020 to reinforce and
further develop local market recognition
and sales reach.

The Schico Group offers around 500
series of system solutions for windows,
doors, facades, sliding systems, sun
shading, ventilation and fire protection.
This includes around 50 different fabrica-
tion machines as well as planning, draw-
ing, calculation and project management
software. Comprehensive and diverse
customer training is also included in the
services offered.

previous year in % 2020 2019 2018 2017
Employees worldwide* 0.1 5,649 5,641 5,440 4,961
Of which EU and EFTA* -0.5 4,680 4,704 4,579 4,195
Of which outside EU and EFTA* 3.4 969 937 861 766
Of which Germany -0.6 3,745 3,769 3,656 3,339
Schiico International KG 0.9 4,238 4,200 4,104 3,787
Schico Polymer Technologies 0.5 388 386 366 332
Schiico PWS Produktions KG 2.9 458 445 432 402
Plan.One GmbH -85 43 47 35 3
PlanToBuild GmbH -12.5 7 8 0 0

The data provided was retrieved from our
staff administration IT system. The data
takes into account everyone employed as
of the cut-off date on 31 December of the

*Numbers include Salzer GmbH and EPS Systems KG.

**EFTA (European Free Trade Association) consists of Iceland, Liechtenstein, Norway and Switzerland.

respective year, including those employed
on temporary contracts. During the report-
ing period, there were no significant fluctu-
ations in the number of employees.

15
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THE COMPANY - EMPLOYEES, TURNOVER AND EQUITY RATIO

2020 Total turnover EUR 1,696 million

EUR 280 million

EUR 1,416 million Equity ratio: 64.1%

2019 Total turnover EUR 1,751 million

EUR 271 million EUR 1,480 million

Equity ratio: 67.4%

2018 Total turnover EUR 1,670 million

EUR 267 million EUR 1,403 million Equity ratio: 66.8%

2017  Total turnover EUR 1,579 million

EUR 259 million EUR 1,320 million Equity ratio: 60.4%

@ pVCU (' Metal fabrication

worldwide
{ 9,649 employees

e

O O kO O
[\ female ﬂ male [ ﬂ male
11 1350 1 1999 U 1337 1 1304

30,000 fabricators, developers,
architects and investors all over the
world work together with Schiico.

General disclosures 17
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GRI 102-8

Information on employees and other workers

The following information refers to all
Schuco sites worldwide.

TEMPORARY EMPLOYMENT CONTRACTS (RATIO TO THE NUMBER OF PERMANENT CONTRACTS)

2020 2019 2018 2017

Temporary employment contracts 1.8 2.4 2.7 2.2
Temporary, women 1.5 2.0 2.7 2.0
Temporary, men 1.9 25 2.7 2.2

PART-TIME EMPLOYMENT CONTRACTS, PERCENT

2020 2019 2018 2017

Part-time employment contracts 7.0 6.9 6.3 6.2
Part-time, women 22.3 21.8 20.0 19.5
Part-time, men 2.2 2.3 2.1 1.8

GRI102-9
Supply chain

General disclosures

Schico has more than 1,000 products in its
portfolio, with components from national
and international suppliers. Procurement
in Germany lists approx. 360 product-
relevant direct suppliers for the Metal and
PVC-U divisions, including manufacturers
of aluminium and PVC profiles, fittings and
safety technology. We have no direct rela-
tionship with the commodities trade; we
exclusively purchase semi-finished and
finished goods.

We have no figures for our indirect suppliers.
However, we aim to use our direct influence

GRI102-10

along the supply chain to maintain trans-
parency, quality and sustainability stand-
ards. This is why we are part of the Alu-
minium Stewardship Initiative (ASI) and a
member of the Vinyl Plus sector initiative.
Schico values long-term business rela-
tionships shaped by collaborative coopera-
tion. In this way, we can ensure that the
quality of our products remains at the
same high level. Regionality is a further
procurement criterion that forms part of
our sustainable orientation, with one target
being to reduce major transport-related

Significant changes to the organisation and its supply chain

emissions. In future, we want to buy two-
thirds of our purchasing volume locally in
our main markets. Regional positioning
and great contact with product-specific
suppliers during the coronavirus pandemic
proved to be an advantage, as there were
no supply bottlenecks.

There were no significant changes in the
size and structure of the supply chain
during the reporting period.

GRI102-11

Precautionary principle or approach

Schuco bases its sustainability manage-
ment measures on the precautionary prin-
ciple, which is the basis for the following
measures:

Risk management

The Schuico Group actively pursues a risk
management strategy at Controlling level
with annual monitoring and assessment in
relation to payment defaults, currency
risks and major complaints. Additionally,
supplier management in some cases
requires suppliers to disclose risks relating
to their financial standing, securing of pro-
duction facilities etc. We also consider our
ambitious climate protection targets, which
we have developed together with the
WWEF, to be part of active risk manage-
ment.

In extraordinary times, Schuco also relies
on an interdisciplinary committee that has
three fixed members. The team evaluates

the situation regularly and makes forward-
looking decisions to ensure the well-being
of all employees and minimise possible
damage and risks for the company. This
type of crisis management has proved to
be reliable and effective during the corona-
virus pandemic.

Environmental Product Declarations
(EPDs)

The Environmental Product Declarations
(EPDs) form the basis for the full consider-
ation of sustainability aspects at product
level. These declarations contain informa-
tion on the environmental impact of
Schuco products, which has been ascer-
tained with the aid of eco-balances in
accordance with DIN ISO 14040 ff. and
DIN EN 15804. This makes it possible for
the required resources, the emissions and
the consequent effect on the climate to be
shown for each product — across the entire
manufacturing process. By using EPDs,

we are laying the foundations for making
specific environmental effects identifiable.

Cradle to Cradle-certified products
Schico systematically develops products
which are Cradle to Cradle (C2C) certified.
The "Checklist for quality product design"
(QGP) is used as standard in the develop-
ment process and when selecting materials.
Here we check whether a product contains
materials which are hazardous to the
environment or health and how we can
replace them. Recyclability and disposal
are also standard parts of the check. In
addition, the internal Schuco standard
SN 175 obliges our suppliers to refrain
from using or to declare a defined list of
potentially dangerous materials.
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GRI 102-12
External initiatives

Schuco greatly values targeted engage-
ment in external initiatives in order to ac-
tively drive sustainability issues forward
in the construction industry and beyond.

ASI — Aluminium Stewardship Initiative
Schuco is a founding member of the ASI.
The ASl is set up as a multi-stakeholder
initiative in accordance with the ISEAL
standard and has established industry
standards for the sustainable use of alu-
minium throughout the entire value chain.
The "ASI Performance Standard" sets out
criteria for the selection of extraction sites,
biodiversity, the reduction in greenhouse
gas emissions during extraction, smelting
and production, and recycling. The "Chain
of Custody Standard" relates to material
management and establishes requirements
for a sustainable supply chain and detailed
guidelines for its implementation. Schico
has been certified in accordance with the
"AS| Performance Standard" since October
2019.

AlUIFe.V.

AIUIF e V. organises the sustainable
disposal and processing of dismantled
aluminium construction components and
profiles in Germany and Europe. The aim
of the recycling initiative and its 200+
members is to actively promote the

GRI 102-13
Membership of associations

environmentally- and resource-friendly re-
use of aluminium as a recyclable material.
Schico is a founding member of AIUIF
and its support helps increase the propor-
tion of recycling aluminium available on
the market.

relsource

The relsource foundation is an independ-
ent alliance of members from the fields of
economics, science, society and politics,
campaigning for the sustainable use of
resources through the implementation of
circular added value in the construction
and property industry. relsource has been
developing targets and processes for the
conservation of resources since 2018 and
communicates these to the relevant target
groups.

Rewindo GmbH

Rewindo is a collective of leading German
PVC profile manufacturers, aiming to in-
crease the recycling of dismantled PVC
windows, shutters and doors and promote
the conduction of resource-efficient busi-
ness. Schuco is a founding member and
partner of Rewindo and is committed to
better recycling of PVC profiles.

Foundation 2°

Schuco is one of the founding members of
Foundation 2°. The foundation is concerned
with limiting global warming to significantly
less than two degrees Celsius. Aside from
Schuco, 28 other companies from different
branches of industry are members of
Foundation 2°.

Together, we are calling for the energy
revolution to be implemented successfully,
business to be conducted in a way which
conserves resources, and for energy effi-
ciency to be increased. That also means
that we need greater incentives for upcom-
ing building renovations and fresh impetus
for more sustainability where politics is
concerned.

WWF — World Wide Fund For Nature
Since 2018, Schuco and the WWF have
been working together in a partnership to
make an effective contribution to more
sustainability in the construction industry.
As part of this collaboration that focuses
on climate protection and responsible
procurement of raw materials, concrete
climate protection targets and measures
have been drawn up in accordance with
the principles of the Science Based Targets
initiative (SBTIi) and activities to implement
a responsible supply chain have been
further developed in line with Germany's
National Action Plan for Business and
Human Rights.

Schuco's social engagement includes membership of the following select associations:

= AD (Aluminium Deutschland e. V.)
= AS| (Aluminium Stewardship Initiative)

= AJUIF e.V. (Aluminium and the Environment in Window and Fagade Construction)
= DENEFF (German Corporate Initiative for Energy Efficiency)
= DGNB (German Sustainable Building Council)

= EA (European Aluminium)

= EPPA (European PVC Window Profile and related Building Products Association)

= |BU (Institut Bauen und Umwelt e. V.)

= jft Rosenheim GmbH (Test institute and product certification body)

= relsource Stiftung e. V. (Resource revolution in the construction and property industry)
= Rewindo GmbH ((Recycling initiative of German PVC profile manufacturers)

= Foundation 2° — German businesses for climate protection

= \inylPlus Deutschland e. V.

GRI 102-14

Statement from senior decision-maker

General disclosures

See foreword on —> page 3

GRI 102-16

Values, principles, standards and norms of behaviour

The company culture at Schico is based
on a comprehensive understanding of
responsibility, partnership, excellence and
innovations. This applies both to how we
communicate with one another in every-
day company life and to our quality aspira-
tions and the way we handle resources.
We have defined our own aspirations in
our "Principles for the Future": we want to
be the best by far. Our "2025 company
strategy" lays out how we will implement
these principles.

Our management policy complements our
company culture. It is best summarised as
follows:

Schico implements active quality, environ-
mental, energy and occupational safety
management along the entire value chain.
In terms of long-term success, the company
considers the specifications of international
standards to only be minimum require-
ments and these should be exceeded
wherever possible. In close collaboration
with business partners, Schico works to
continuously improve existing systems,
work procedures and processes, in order
to increase the quality of products and ser-
vices. The health and safety of employees
and customers and respect for human
rights are essential components of the
management policy, as are environmental
protection and efficient handling of natural
resources. The management ensures that
all information and resources needed to
achieve the desired objectives are made
available.

The values, principles and norms of beha-
viour of Schuco are also laid out in detail
in the Code of Conduct (CoC) in German,
English, French, Italian, Chinese and Rus-
sian. Additionally, standards and norms
of behaviour are codified for Germany in
documents known as fact sheets (1-11).

These fact sheets are also available in Eng-
lish and apply worldwide as Group guide-
lines unless different country regulations
are published. Alongside Italy, Russia and
India, fact sheets have been published for
the UK and China that have been adapted
to the legal circumstances and specific
risks of those countries.

Training is provided for new employees in
introductory courses (four times a year for
German employees, twice a year for inter-
national employees). Classroom-based
courses and courses aimed at specific
target groups are also run regularly. A
company-wide agreement stipulates
mandatory compliance e-learning for
employees of Schuco International KG,
Schuco Polymer Technologies KG, Schiico
PWS Produktions KG and Schuco PWS
Kaschierungs KG.

Employees are obliged to complete either
an e-learning or classroom-based course
every 24 months. The United Kingdom
also has mandatory e-learning.

The program is provided for employees in
German, English, Italian, French, Russian,
Chinese, Turkish and Brazilian Portuguese,
with Spanish added in 2020.

Members of Group Management likewise
receive classroom-based training every
two years. Teamworknet, the intranet that
can be accessed by all Schiico employees
worldwide, has pages on compliance
which provide information on the principles
and standards. Country-specific information
is available for Germany, China, India, Italy,
the United Kingdom and Russia and there
is also a Group-wide site in English. A
video message on compliance from the
company's managing partner, Andreas
Engelhardt, is also available there with
subtitles for each language.

21



22

Schiico  Sustainability Report 2019 | 20

GRI 102-17

Mechanism for advice and concerns abhout ethics

Schuco provides a range of options for
seeking advice about ethical and legally
compliant conduct. The Compliance Office
plays a central role as part of "Legal, Com-
pliance & Data Protection". It controls and
coordinates the implementation of Group
guidelines throughout the entire organisa-
tion. The head of the department is also
the Chief Compliance Officer (CCO) and
reports directly to the management of
Schuco International KG.

GRI 102-18
Governance structure

The respective Regional Compliance Of-
ficer provides advice for the international
companies in the UK, France, Italy, China,
Russia and India. This can take place either
by e-mail or telephone; in all the interna-
tional companies listed above, there is also
a Compliance e-mail address. In countries
without their own Compliance Office,
there is also the option to send an e-mail
to the Compliance Office in Germany or to
contact the internal company Compliance

hotline by phone or fax. These hotline con-
tacts can also be used to convey concerns
about unethical and illegal activity, as well
as concerns about the integrity of the or-
ganisation. The hotline telephone number
and e-mail address can be found in the
Code of Conduct online and on the Schico
website.

The Group Management Board at Schico
International KG comprises Andreas Engel-
hardt as the Managing Partner, Philipp
Neuhaus (Chief Financial Officer) and Dr.
Walter Stadlbauer (Chief Operating Officer/
Chief Technology Officer). The Executive
Management Board Metal (EMB-MB) is in-
cluded as a decision-making committee
for company-related issues as an extended
management team. Similarly, the Executive
Management Board Polymer (EMB-Poly-
mer) is part of the PVC-U division.

GRI102-20

These two committees that act at opera-
tional management level form the Group
Management team along with Group
Corporate Functions. The central officers
act as support for all Schuco divisions and
holdings worldwide with specialist exper-
tise. They also prepare Group-wide guide-
lines. The Sustainability department is
also part of Group Corporate Functions
(see GRI 102-20).

Executive-level responsibility for economic, environmental and social topics

The Sustainability department was reor-
ganised in 2020, with due consideration
given to the strategic importance of the
issue for Schuco.

A separate department has been set up
from the Sustainability working group,
continuing to report to Internal Services.
A new Head of Sustainability was ap-
pointed in the reporting period. The newly
established team defines the relevant
issues for the company and regularly
reviews the need for action. The Sustaina-
bility department consisted of two experts
and the Head of Sustainability during the

reporting period. Their task was to drive
forward various sustainability issues and
focus projects across all our action areas.

Furthermore, Schico considers sustaina-
bility to be an integral, cross-disciplinary
function which should be integrated
throughout the company. This is why the
Sustainability department is in constant
contact with the individual specialist areas
and the national and international Schico
sites. The objective is to work together to
define effective concepts and measures
to be approved by the management and
implemented by the specialist areas.

Management
Andreas Engelhardt
Managing Partner

Internal Services
Thomas Lauritzen
Head of Internal Services

Sustainability Team
Henning Jiinke

Head of Sustainability

v

Specialist areas
e.g. Procurement, Sales, HR, Business Units, Polymer

GRI 102-40
List of stakeholder groups

Schuco is in close contact with various
stakeholder groups. Internally, our most
important stakeholders include our em-
ployees, whose hard work and motivation
make a decisive contribution to our leading
position in the market. Central external
stakeholder groups are direct customers
and fabricators from the metal, PVC-U
window and electrical industries, as well
as indirect customers, investors, architects
and developers.

GRI 102-41
Collective agreements

It is equally important to us to maintain

a regular dialogue with representatives in
politics, which we do through active coop-
eration in associations, initiatives and
networks. With our value chain in mind,
suppliers are also one of our key reference
groups. Moreover, Schuco seeks to actively
exchange ideas with various non-govern-
mental organisations.

The key to a consistently productive and
pleasant working environment is a com-
pany culture characterised by appreciation,
respect and fairness. These principles
apply to Schico worldwide. We meet the
prerequisites for this through compliance
with legal standards around the world and

the use of the respective collective agree-
ments available. For example, at our sites
in Germany, we use the NRW wholesale
and export trade collective agreements,
the NRW metal and electrical industry
collective agreements and the wood and
plastics industry collective agreements.

General disclosures




24 Schiico Sustainability Report 2019 | 20

GRI 102-42

Identifying and selecting stakeholders

The list of stakeholders was drawn up by
the responsible working group during the
creation of the sustainability strategy in
2016 and was reviewed in the reporting
period.

GRI 102-43

Priority was given according to the rele-
vance of the stakeholder groups for our
economic success on the one hand and
according to possible risks to our reputa-
tion on the other.

Approach to stakeholder engagement

Schuco continually engages with its stake-
holders. Even though a lot of in-person
events had to be cancelled in 2020 due to
the coronavirus pandemic, we replaced
them with online events and therefore
managed to maintain regular contact with
our stakeholders.

Our key dialogue formats are:
Internal communication

Ideas are exchanged with our employees
by means of continuous dialogue and

regular feedback meetings with managers.

Other important channels include the
Schuco intranet and the integrated CEO
blog with comment and feedback options.
Short surveys are also sent out several
times a year to take a snapshot of the
mood of employees.

Metal Fabrication conference days

This event is aimed at fabricators. It includes
workshops, presentations and live demon-
strations, and has also been established
as a platform for networking. In 2020, the
Metal Fabrication conference days took
place digitally in 130 online events, reach-
ing almost 2000 fabricators worldwide.

Exhibitions

Schico regularly takes part in the leading
global exhibition BAU in Munich and is
also represented at around ten other exhi-
bitions, including Fensterbau (Germany),
Batimat (France), Fenestration (China) and
Windows, Doors & Fagades (Dubai). In
2020, participation in many of the exhibi-
tions was digital or in the form of alterna-
tive communications such as the publica-
tion of a web special on Fensterbau
Frontale. Schlico has also developed the
"Innovation Now" digital format, which al-
lows customers and partners to find out
more about our new products and services
online in live webinars among other things.
Innovation Now started in January 2021.

Specialist consultancy

With specialist workshops for fabricators
and consultancy services for architects
and investors, we are in close professional
contact with these reference groups cen-
tral to us. Most of these events were held
online during the coronavirus pandemic.

Website

Target group-specific information and con-
tact options for fabricators, architects and
investors can be found on the Schuco
website. The sustainability website was
revised during the reporting period in order
to highlight our comprehensive understand-
ing of sustainability and provide transparent
information about our activities.

Customer hotline
Commercial and private customers can
contact us via a hotline to receive advice.

Visitor days

To supplement our appearance at univer-
sity and school fairs, we regularly give
applicants the opportunity to get to know
our company personally and talk to em-
ployees from different specialist areas.
We maintained contact with our future
employees during the coronavirus pan-
demic with digital careers days.

University conferences

In collaboration with colleges and universi-
ties, Schico sets up specialist exchange
forums for students. For example, during
the reporting period, Schico sponsored a
series of lectures at the Detmolder School
of Architecture and Interior Architecture
and also participated in a range of different
workshops at the OWL University of
Applied Sciences.

GRI 102-44
Key topics and concerns raised

Sustainability issues are becoming increas-
ingly important for our stakeholders. Major
steps have already been taken for more
sustainability in the economy with CO,
pricing and the Supply Chain Act. Schuco
took early action to reduce its CO, emissions
and protect environmental and human rights
in its supply chains. For example, in the re-
porting period, we worked with the WWF
to develop a Supplier Code of Conduct and
adopt science-based climate protection
targets.

Our customers and principals are also
increasingly interested in the sustainability
performance of construction products.
This is made particularly clear to us
through rising demand for Cradle to
Cradle-certified systems or low-CO, alu-
minium profiles. Schico has reacted to
this and expanded its Cradle to Cradle
portfolio from 46 to 55 systems in 2020
alone, for example.

The coronavirus pandemic has shown how
important determined action on climate
protection is for business too: experts be-
lieve that climate change will increase the
risk of further zoonoses (pathogens that
jump from animals to humans) and this
will affect the stability of global supply
chains. 2020 was also an uncertain time
for our partners and customers, with wor-
ries about their own financial situations.
As a family business, Schuco aims to act
in a responsible and precautionary way
even in times of crisis. Thanks to smart
cost management, we remained at the
side of our fabricators, architects and
suppliers as a steady partner during the
coronavirus pandemic.

Various national and international initia-

tives and non-governmental organisations
such as Foundation 2° (Renamed in 2021:

GRI 102-45

KlimaWirtschaft Foundation) or the Sci-
ence Based Targets initiative have actively
advocated for financial aid during the coro-
navirus pandemic, which is also consistent
with an ambitious climate policy. Schiico
has not only publicly supported this appeal,
but also pursues its own ambitious climate
protection objectives that contribute to the
aim of limiting global warming to 1.5°, in
harmony with the aims of the Paris Agree-
ment.

The coronavirus pandemic was also incred-
ibly challenging for our employees and
company management: short-time work,
fear of infection, changing to working from
home and the associated technical chal-
lenges alongside family pressures were all
issues that our employees faced in 2020.

It was therefore even more important to

us to support our employees wherever
possible and to take their worries seriously.
Our Crisis Committee kept our workforce
informed about coronavirus measures at
work transparently and as early as possible
via e-mail or the intranet.

We also sent out two internal surveys to
judge the general mood of our employees,
which allowed us to identify any need for
action and to implement corresponding
measures quickly. This included the com-
prehensive provision of sanitiser products
and masks and free tests offered internally.
We did all we could to faithfully and com-
prehensively safeguard the health and
safety of our employees during this
challenging time.

Entities included in the consolidated financial statements

The consolidated financial statements en-
compass all companies and subsidiaries of
Schico International KG. As the legal form

of Schidco means it is not required to make
more detailed disclosures, no more de-
tailed information is provided in this report.

General disclosures
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GRI 102-46

Defining report content and topic boundaries

We work out the key issues for our company
and reporting in a continuous process (see
diagram). The core of this is our sustaina-
bility issues bundled into action areas,
which we determined in a materiality
analysis in 2016 and comprehensively
reviewed in 2020. The result is a target
system that covers all the relevant sustain-
ability issues for our company and incor-
porates indicators.

The target system is based on the

following influencing factors:

=  Qur company strategy, values and
sustainability principles, which we
have used to develop our general
understanding of sustainability (see
www.schueco.com/de-en/company/
sustainability)

= External influences such as megatrends,
ESG and GRI criteria, the principle of
economy for the common good (ECG),
the Sustainable Development Goals
and the German Sustainability Index

= [Internal criteria such as proximity to
core business, urgency and available
leverage

= Stakeholder dialogue in the form of
regular internal and external discussion
formats, external consultancy and
surveys

GRI 102-47
List of material topics

Based on the target system, we defined fo-
cus projects in 2020 that reflect Schiico's
sustainability focuses and further delimit
our material topics (see GRI 102-47).

In this way, we can ensure that our work
focuses on effectively implementing our
sustainability strategy. Our understanding
of materiality as a continuous dialogue
allows us to regularly make adjustments

to our action areas and issues.

As part of this continuous review, we iden-
tified a need for a sixth action area, "Busi-
ness development", during the reporting
period and this was incorporated into the
sustainability strategy in early 2021. The
action area complements our core busi-
ness by adding business models and inno-
vative products with a clear sustainability
focus, as well as promoting research and
development for our products and materi-
als. This means we can react to the pro-
gress of climate change, which requires
new types of solutions and a fundamental
rethink. We are also making it clear that

a sustainable transformation of the con-
struction industry is not just a challenge,
but should also be seen as a major oppor-
tunity.

During the reporting period, we also ran

a multi-level workshop to align our target
system and actions areas with the require-
ments of the Sustainable Development
Goals (SDGs). Orientation to global
sustainability targets helps us assign
ambitious targets and effective KPIs to

the issues we have identified as essential
for our company. Through close communi-
cation with our stakeholders, we can also
constantly prioritise sustainability issues
with an eye on our core business and with
all due consideration of current market-
related issues.

@ www.schueco.com/de-en/

company/sustainability

As part of its first sustainability report in
2015/16, Schuco defined five action areas
in cooperation with its stakeholders: prod-
ucts, environment, employees, society and
supply chain. From additions and changes
over the last few years, the following have
emerged as material topics for our com-
pany: sustainable building solutions, sus-
tainable materials, recycling, commitment
to climate protection, health, cooperative

leadership culture, career opportunities,
collaboration in committees and initiatives,
responsibility to customers, promotion of
young scientists, transparency, risk analy-
sis and the origin of raw materials.

During the reporting period, we defined
focus projects that flesh out these material
topics even further.

General disclosures

"Emission Zero"

(Action area: Environment)

Our targets for reducing CO, aim to help limit global warming to a maximum of 1.5° Cel-
sius, in harmony with the Paris Agreement. We want to reduce our total emissions by

30 percent by 2025 compared to 2018 as the reference year and to stop all climate-dam-
aging emissions by 2040. We have worked out these ambitious targets together with the
WWEF and their effectiveness has been confirmed by the Science Based Targets initiative
(SBTi).

"Go Circular"

(Action area: Products)

Buildings are the raw materials stock of the future. This is why we are actively driving
forward the transition from linear to circular construction, i.e. closed recycling pro-
cesses. We want to steadily increase the number of our products that can be fed back
into the recycling process without problems once their useful life is over. We are working
on the development of a circular economy and promote the responsible handling of
valuable resources.

"Responsible Sourcing"
(Action area: Supply chain)

The construction industry is reliant on resources and materials such as aluminium and
PVC. We critically analyse every step of our supply chain in order to ensure our materials
are handled in an environmentally and socially responsible way. We want to ensure the
protection of human rights and the environment and implement responsible supply
chain management in close collaboration with our direct suppliers.

"Fair Company"

(Action area: Employees)

As an employer, we want to ensure a safe workplace and guarantee fair, equal treatment
for our employees — these are the foundations of a fair company for us. We take a clear
stand against any form of discrimination for whatever reason and advocate for diversity
and heterogeneity in our workforce. This is why we we are developing a diversity index,
which we use to derive concrete targets and measures.

"Good Citizen"

(Action area: Society)

As part of our "Good Citizen" focus project, we want to shoulder our full responsibility,
which goes beyond creating and ma<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>