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2011 Schiico Open
Duncan Grover tees off with world-class golfers

Dusseldorf/Essex. Schiico stands for clean energy from solar
products and windows. The company is a global expert in solar
solutions, windows, doors and fagades. By organising the third
Schiico Open from 30 to 31 July, Schiico once again made a
highlight of the company’s commitment to golf. 12,500 avid spectators
contributed a fantastic atmosphere on the second day of the 2011
Schiico Open at Hubbelrath Golf Club near Disseldorf. At Germany’s
biggest and most star-studded invitational tournament, Schiico brand
ambassadors from all over the world and other famous professional
golfers teed off with a selection of amateur golfers under the motto
“Teeing off together on climate protection.” Alongside the Schiico
brand ambassadors Martin Kaymer, Henrik Stenson, Geoff Ogilvy,
Bubba Watson, lan Poulter, Dustin Johnson, Alvaro Quirés, Miguel
Angel Jiménez, Grégory Havret, Edoardo Molinari and Liang
Wenchong, seven Challenge Tour professionals took to the course
and competed for the Schiico Winner’s Cup. In nine groups
comprising four people, a total of 36 golfers put their talent to the test.

Duncan Grover, Colorminium, was one of the golfers and played in a
group with the Schiico brand ambassadors Geoff Ogilvy and Grégory
Havret. The competition for the Schiico Winner’s Cup ensured a
fantastic atmosphere on the final day of the 2011 Schiico Open. “The
combination of groups of amateurs and the world's best golfers gave
this tournament a top-class format. It is an absolutely unforgettable
experience to be able to play with these stars,” said guest player
Duncan Grover.



While lan Poulter, Ryder Cup winner and many time tournament
winner from England, took the Winner’s Cup with a fantastic round of
67 (5 under par), Barbora Kachlikova from Slovakia won the amateur
trophy.

Tanja Brinks, Marketing Director of Schiico International KG,
congratulated the winners and emphasised the unique character of
the Schiico Open, “It is our pleasure to be able to thrill our customers,
guests and more than 20,500 spectators thanks to the special format
of the tournament. At the third Schiico Open we experienced two
days of golf at the highest international standard, sporting competition
and of course entertainment at the Hubbelrath golf course."

Schiico — Green Technology for the Blue Planet.

That means clean energy from solar products and windows. And the contribution that
Schiico makes to the environment with pioneering building envelopes. To be more
precise, with Energy®: Saving energy — Generating energy — Networking energy.
Window and fagade systems not only save energy due to optimum thermal
insulation, they also generate energy thanks to efficient solar solutions. This creates
an excess of energy which can be used by means of intelligent networking. For
building functions, as well as for everyday life. Result: a significant step towards
energy self-sufficiency — towards the sustainable conservation of natural resources.
And for a secure future. With 5250 employees and 12,000 partner companies,
Schiico is active in 78 countries and achieved turnover of 2.38 billion euros in 2010.
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Picture caption: More than 20,500 spectators attended the 2011
Schiico Open at Hubbelrath Golf Club near Disseldorf.



Picture caption: from left to right: Duncan Grover, Geoff Ogilvy,
Grégory Havret, Graciano Carvalho.
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